20,500

French Travelers
to Virginia

$27 Million

in Visitor spending

Top Virginia MSAs visited

NOVA/DC 71%

Virginia Beach
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of Stay

83%

Traveled to the U.S.
prior to this trip

Charlottesville
Richmond
Blacksburg

Other Virginia

Main Purpose
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Vacation
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Business
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Spending per visitor
in Virginia
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Hotels

Spending categories
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70 %

42 %

cultural/
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Traveler Demographics
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Travel Party
Size

$82,292

Average Household
Income
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40%

Female

54 %

Male
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Share of Survey Respondents

68 % 54 %
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guided
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Dancing

Trip Planning
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20%

1 Month

32 %

2 Months

16%

3 Months

8%

4 Months

24%

More than 4
Months

Transportation used on the trip

70% 32%
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Private Air travel

Auto between

U.S. Cities
= 57% 28%
=——=1 City Subway/ Railroad
Tram/Bus between

Cities

22 %

Taxicab/
Limousine
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Travel Information Sources

77 % 40% 27%

Airline Personal Online Travel
Recommendation Agency

24% 9% 4%

Travel Corporate Other
Guide Travel
Department
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National/State/City
Travel Office
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Travel Parties
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Travel with
business
associates

Travel with
family/relatives



