








Misuse of the Virginia is for Lovers logo
Please do not alter the Virginia is for Lovers logo with an inserted word.

The Live Passionately Badge

The only approved container for the logo is this treatment. Partners can choose to use this
badge or the Live Passionately “bug” as needed.
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Multi-color badge: 4 color process art only. Grayscale badge: black only.
Not appropriate for any other printing situations.

Size and Clearspace

e Minimum allowable size for
logo is 1-1/8"” high

e Desired clearspace is 1/4 the
height of logo as used 1.125" X
(a 2"high logo, for example,
requires clearspace of 1/2” in
each direction)

Typography

In both marks, the words “live passionately” are set in Trade Gothic Bold Condensed No.
20, all lower-case, punctuated with a period

The word “Virginia” is set in Bickham Script Pro Regular with the initial “V"” capitalized
The words “IS FOR LOVERS” are set in Trade Gothic Bold and should always be followed
by a superscript (™) symbol



Common Misuses
Please do not alter or misuse the logo. Here are several examples of how the logo should
NOT be used:

COLOR APPLICATIONS TYPEFACE SUBSTITUTION
Do not deviate from the approved color Do not replace any typeface or text within
palette. the logo and don’t alter any capitalization

styles within the logo.
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DISTORTION
Do not “stretch” or “squeeze” the logo;
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never alter the horizontal or vertical propor- W%
. IS/FOR LOVERS’
tions of the logo.

SEPARATING ELEMENTS

Never break apart elements of the logo; it
Lok should only be used in its entirety. Do not
use elements of the Live Passionately logo

or Virginia Is For Lovers logo for the
DROP SHADOWS creation of new logos.

Use only the drop shadow on original art.
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LOGO FRAMING

Never enclose the logo in another shape or
frame. When using a color background,
never enclose the logo in a white box.



How to use the Live Passionately Logos

Here are some things to think about when integrating the LP+VIFL marks into your layouts.
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The Live Passionately Bug

Because of its open feel and organic shapes, the LP
“Bug” can create an effective counterpart to designs
that are structured and clean-lined. The Bug is a
more subtle element than the bolder “Badge” and
works well as a supporting element that adds a level
of credibility and grace to your communications.

e Serves as a reminder of the relationship between
partner and Virginia, while allowing partner
messaging to remain dominant.

e Well suited for use in designs that have generous
white space or large expanses of dark area.

e Reads best against uncomplicated backgrounds.

e Works well reversed out of photos, in areas without
small detail that may become visually busy.

e A good companion to partner logos that are
enclosed in a shape like an oval, rectangle or other
contained figure.

e Can be thought of as if it is a rubber stamp,
casually applied in the perimeter of a layout, at a
slight angle.

YOoU WANT HISTORY,
THEY WANT BEACH.

SO MEET HALF WAY.
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The Live Passionately Badge

Because of its bold shape and impact, the LP
“Badge” is a strong graphic element. The Badge is
ideal for situations where a strong association with
the Virginia brand is key. A more dominant presence
than the “Bug,” the Badge should be supported by
messaging that makes an obvious connection to the
Live Passionately message.

The Badge is the best option when your layout is
complex, as it will stand up boldly with other
elements. But take care to keep relative size in
mind, so that your own logo is not overpowered.

e Well suited for use in designs that are complex and
require a bold element to stand out.

e Holds up against most backgrounds.

¢ |s a good companion to partner logos that are more
open in shape, or freeform typographic logos.

e Can be thought of as if it is a sticker, casually
applied on the surface of a layout, at a slight angle.

e Perimeter placement is ideal when appropriate.
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T-Shirt Placement
When used across chest, the mark should make maximum use of available imprint width,

and be tilted from horizontal at an approximate 7° angle.

Other recommended options include pocket area placement and along sleeve hem.
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For more information, please contact

Virginia Tourism Corporation
901 East Byrd Street
Richmond, VA 23219
Phone: 804-545-5500
Fax: 804-545-5501

Diane Béchamps
Vice President of Marketing
dbechamps@virginia.org
804-545-5542

Jovandra Cox
Director of Advertising
jcox@uvirginia.org
804-545-5567

Paige Worthington
Advertising Assistant
pworthington@virginia.org
804-545-5548

Cheryl Exley
Graphic Design Manager
cexley@virginia.org
804-545-5564











